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Join the Fun Brand Guidelines

Introduction

The Join The Fun Brand Guidelines serve as a guide for internal members as well as
external contributors assisting with content creating. Please adhere to the
guidelines provided within this document when creating marketing materials for
Join The Fun. While the style rules are fixed, they are not designed to be limiting.
Creativity is encouraged within the context of the guidelines, provided that brand

consistency is maintained.
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Join the Fun Brand Guidelines

Brand Identity

The Face of the Join The Fun Brand
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Join the Fun Brand Guidelines

Logo

Primary Version

As this is our primary logo, it should be your first
choice when placing a logo. Please make sure to
not use our logo in sizes smaller than the ones
described on the pages in this document. The

logo should always include the register mark.
This logo is versatile, allowing the bottom

callout text (red text) to be changed for

additional uses.
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Join the Fun Brand Guidelines

Logo

Secondary Versions

In addition to our primary logo there are two
additional logos that can be used. The long stacked
logo (left top), logo mark (left bottom) and tall
stacked logo (right) are to be used if readability of

the primary logo becomes an issue.

For applications where the logo is restricted to a
long or tall rectangle, please use either of the
stacked options. The logo mark is best suited for

accents in designs.
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Long Stacked Logo

& JOINTHEFUN

» TRAVEL THE WORLD

Logo Mark

Tall Stacked Logo

OIN

THEFUN




Join the Fun Brand Guidelines

Logo

Color Variations

The Join The Fun brand has varied color options or

effects for the different product areas.

Each colored logo must be representative for each

product area.
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Join the Fun Brand Guidelines

Logo

Clear Space

To give the Join The Fun logo proper exposure on a
page/screen please provide ample clear space

around the mark.

The logo will be used in many different formats.
This page is here to make sure users keep spacing

in mind and never put the logo against the edge of

a document.
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Join the Fun Brand Guidelines

Logo

Incorrect Uses

The Join The Fun logo should not be altered in any

way.

Do not add shadows, glows, distortions, make font
changes or add any other effects that would
change the logo. The only acceptable effect is a

white colored outline.

Do not distort the logo.

Do not change the font of the logo.

Do not add glow effects to the logo.

~UN

y
9= with www.jointhefums

Do not add inner drop shadows to the logo.




Join the Fun Brand Guidelines

Logo

Use with Backgrounds

When placing the logo on different backgrounds

please ensure maximum legibility.
On this page you'll find a number of possible
variants. Brand colors used in the backgrounds are

defined in previous pages of this document.
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Join the Fun Brand Guidelines

Color Palette

Primary Colors

The Join the Fun brand has varied color options

different types of documents and areas across the

web.

Each colored logo must be representative for each

product area.
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RED

HEX

RGB
CMYK

#C00000
192,0,0
16, 100, 100, 8

WHITE

HEX HEFFEE

RGB 255, 255, 255
CMYK  0,0,0,0

BLUE

HEX  #2187e9
RGB 33,135,235
CMYK  75,43,0,0



Join the Fun Brand Guidelines

Color Palette

Secondary Colors

The primary colors can be accompanied by a

number of secondary colors but should never fully CHARCOAL YELLOW GREEN NAVY CLOUD GREY
) o HEX  #262626 HEX  #fOc9le HEX  #0e6320 HEX  #023c7c HEX  #f2f2f2
take place of all combined colors within any
RGB  38,38,38 RGB 240,201, 30 RGB 14,9932 RGB 2,60, 124 RGB 242,242,242
design. CMYK 71, 65, 64, 69 CMYK 7,18,98,0 CMYK 88, 35, 100, 30 CMYK 100, 86, 24,9 CMYK 4,4,2,0
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Join the Fun Brand Guidelines

Color Palette

Ratio

Our brand identity is based on vibrant colors that
harmoniously come together to help form a strong
and powerful message across various types of

media.
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Join the Fun Brand Guidelines

Color Palette

Gradients

Certain primary and secondary brand colors can be
combined to form gradients. All the possible

options are presented on this page.
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Typography

Primary Typeface

Our primary font is a functional and contemporary
font called Calibri. The primary use for Calibri is its
Bold weight, but there are situations where using

the light is acceptable.
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Calibri

We use this font for headings

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,/);:=-+()#
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Typography

Secondary Typeface

Open Sans

We use this font for headings

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Our secondary font is Open Sans. We use Open

Sans Regular for body text and long form copy. 1 2345678901/|:='+()#
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Join the Fun Brand Guidelines

Typography

Type Styles & Brand Callout

This page consists of a few example of how we
pair our fonts together. Additionally, you can see
these fonts paired together in the application

section of this document.
Join The Fun must be all caps in the headings and

titles. Otherwise, we prefer regular Join The Fun

when used in a paragraph.
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Main Headings
CALIBRI BOLD

Secondary Headings
CALIBRI LIGHT

Body Copy OPEN
SANS REGULAR

JOIN THE FUN
IN TITLE

JOIN THE FUN
A SECOND LINE

This is Join The Fun in regular body copy. We prefer all
caps in the headings and titles except body copy.



Join the Fun Brand Guidelines

Visuals

Advertisements, Awards
& Departure Maps

The majority of the imagery for Join The Fun will
be departure location maps, advertisement
images from our partners/tours or business travel

awards.
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Join the Fun Brand Guidelines

Visuals
Photography

Photography is a key element of the Join The Fun
visual brand. It is our way of communicating key

concepts in a very short manner.

Photography should always depict travel, trips,

tours, locations, or transportation.
When selecting images, do not choose use any

images with graphics overlays or heavy color

effects.
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